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National Chi Nan University DOCTORAL CURRICULUM for the Ph.D.

Program in Strategy and Development of Emerging Industries
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required credits, including 14 credits in required courses and 21credits in elective courses.
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Seminar on Product Development
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International Financial Management =
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Seminar on Econometrics =
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Seminar on Corporate Finance =
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Knowledge Management e
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Seminar on Industrial Innovation *
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The Top Design of Capital and Business Model
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Business Case Study =2
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