SER-Z

FAEMEAFRGEERE LR FBeERP - T2

National Chl Nan University DOCTORAL CURRICULUM for the Ph.D. Program
in Strategy and Development of Emerging Industries

*4(112)8 & B ~ ¥ 374 i * Effective for students admitted in Fall, 2022

BREEFL

(3 BL B2 L i EBIOEL o

required credits, including 12 credits in required courses and 19 credits in elective courses.
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