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National Chi Nan University DOCTORAL CURRICULUM for the Ph.D.

Program in Strategy and Development of Emerging Industries

% (110)8 & & » 8374 ¢ * Effective for students admitted in Fall, 2021

BREEEL 31 8L  RiZ12F 4 > E3198 & - Doctoral program requirements: a minimum of 31
required credits, including 12 credits in required courses and 19 credits in elective courses.
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Seminar on R&D and Innovation Co-opetition Strategy
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Seminar on Service Innovation P
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Seminar on Global Tourism Trends ®
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Aroma Science and Coffee Roasting =
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Flavor Substances and Coffee Preparation ®
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Development of Cultural Creative and Tourism
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Seminar on Application of E-Commerce
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