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National Chi Nan University DOCTORAL CURRICULUM for the Ph.D.
Program in Strategy and Development of Emerging Industries

% (107)8 & & » 8374 i * Effective for students admitted in Fall, 2018

BREEEL 31 8L 2128 4 > F 3198 4 - Doctoral program requirements: a minimum of 31
required credits, including 12 credits in required courses and 19 credits in elective courses.
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Marketing Theory and Research K
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Research Methods and Quantitative Analyses l
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Innovation Strategies of Emerging Industries l R
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Patent Analysis and Product Development l
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Seminars on Emerging Industries
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Exploration and Practice on Emerging Industries (1)
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Exploration and Practice on Emerging Industries (I1) P
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Exploration and Practice on Emerging Industries (I11) ®!
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Exploration and Practice on Emerging Industries (1V) P
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Special Topics on Emerging Industries P
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Seminars on Organizational Behavior Y
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International Strategic Management =
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Co-opetitive Dynamics and Platform Strategy Rl
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Seminar on Big Data Marketing -7
ARSI AW :
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Analyses of International Economics Trends =
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459019, " " " : : b
International Financial Management =
FEEAE R
459043|F =+ : i 13
Seminar on Econometrics Bl
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Seminar on Emerging Technology Management
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Consumer Behavior Research
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Seminar on Corporate Finance =
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International Investment Analysis ®
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Advanced Strategic Management
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International Business Management Bl
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Paper Writing for International Journals ®!
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Seminar on Industrial Economics Bl
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Knowledge Management Bl
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Seminar on Industrial Innovation el
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459056|Project and Seminar on Emerging Information and £ i3
Communication Technologies
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Seminar on Brand Strategy
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459047 Big Data and Decision Sciences
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453057 Seminar on Service Innovation

LR EAEY
Seminar on Sharing Economy

e B8 e 21 PR T AU P
459055|Internet of Things and Prospective Information
Technology

TAEE ERR

459046 The Top Design of Capital and Business Model
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459044 Seminar on Product Development
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459010 Services Science and Management
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459048 Seminar on Tourism and Hospitality Innovation ="
k¥ Sk AR #
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Seminar on Global Tourism Trends

EEBRFFY 2

459025 Business Case Study

2REEFEN

459045 Seminar on Life Aesthetics
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49027 Seminar on Cultural Creative Industries Policy
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459050 Seminar on Agro and Rural Tourism

A FFE B AR

459044 s eminar on Product Development
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459010 Services Science and Management

KPR H AR

459032 Design Thinking and Product Development
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459029 Development of Cultural Creative and Tourism
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Mobile Commerce and Smart Tourism
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