F:EaFE A FAPEERGEFRE LSS0 ERH P - T4
National Chl Nan University DOCTORAL CURRICULUM for the Ph.D. Program
in Strategy and Development of Emerging Industries

>4 (111)8 = B ~ ¥ 374 i * Effective for students admitted in Fall, 2022

BRREEEFL (3L 5 3128 4 5 F3198 £ - Doctoral program requirements: a minimum of 31
required credits, including 12 credits in required courses and 19 credits in elective courses.

4% ~ w3 P (Required Courses)

- ~ i3 128 4~ (Required Courses 12 credits)

Citﬁeﬁcﬁzude * Coﬁse Nime i g(ér/;lf | B A
s
Chinese Course
459034 g;;r%;l:zlr;ljgjrategic Theory 3 =8 i RE A HEER
459083 EZfzfr;ig%;;eZ;ry and Policy 3 i P +/Zﬁq‘; Z\F'f Y
KR - I R O 1 e
4°9078 I/;ltro;uczlobn to Syzg\rf:hinking and System 3 “8 i FREAABER
3339 A
459089 Ii%i;:n/(—:‘i;TTheory 3 “u i ME AR
3 S o 2
459003 % * ;fcﬁ Vet 3 |ww| P | mriiase
L A7 B3 R
459049 fajéjrl{[ ,:jlglhy}f}sin?d }Ifroduct Development 3 i P BLE J BB R
kA vz 4] 375 4E
459048 ?ér’rl\cifér oﬁj{ziis&i and Hospitality Innovation 3 “% i BE (LEER
i T N
459039 gct;rﬁliarf oﬁ Bgyr;r?\ds and Marketing 3 i P BE SRR

B A
English Course

459004 r_‘Zsf/<;:‘1%Pr;i§dIE,:ngganization Theory 3 B i i
459087 Mana;r;a;gEconomics 3 i P AR S
459086 Ser::;r;;wﬁL on%éggch;etrics 3 e i SRR
P
I\jlf;tii‘)Jlé-‘Cﬁr\iteria Decision Making 3 “ 8 i FRAAEER
459090 li?jjniif_ Management 3 i P ME 2 EeR

LPAL L2 P ARG P RARG Y

#F ~EB P (Elective Coursess)

- EEASERER

AT A A
: E 13 -
459060 Seminars on Emerging Industries ' -
ATEAENAEE ERB(-) g
N ‘ i 13 -
459061 Exploration and Practice on Emerging Industries (1) i -




459062 FTE A F W AE R 2R (=)

Exploration and Practice on Emerging Industries (I1) 1 E 1 -
459063|F T £ F W ATF FEFR(E)

Exploration and Practice on Emerging Industries (I11) 1 Ei B
50064/ FTE A F R AE R &R s (x)

Exploration and Practice on Emerging Industries (1V) ! & i -
459065|F T A F = AL

Special Topics on Emerging Industries ! Ei B

KLY

Introduction to Design Thinking . £ P FEALtEER

-~ F 3195 4 (Elective Courses 19 credits)
(1) A2 E2 ¥
¥ 2 %ﬁtﬁ
Chinese Course

459012| = 7 » # AL

Semmars on Organizational Behavior 3 Ei P Bg L& R
450022| F1'F % F 22

International Strategic Management 3 E 1 P RE s 2 EER

~ By (T4 B AL

Seminar on Big Data Marketing ) E Y P BE s LEem
450030 | B 7 AR E & 47

Analyses of International Economics Trends 3 E i P BlE s AEeR
450010| A HIHF 2

International Financial Management 3 E i P Bg s LEe R
459051 | F A 72T

Consumer Behavior Research 3 E 1 P RELEER
a59042| 2 T EMF

Seminar on Corporate Finance 3 | €8 P B s AEER
459054| P 7 & 74 47

International Investment Analysis 3 E P R 2EER
459052|® * R 2

Advanced Strategic Management 3 b E P BE o« AR ER
450041 | BV FH Tl ¥ B 0¥

Paper Writing for International Journals 2 £ P DEEES S 1
450036| & F AT AL

Seminar on Industrial Innovation 3 Ei P R 2 EER
459035 & # S i

Seminar on Industrial Economics 3 iE i P SSRENIIESE - S
459043|7 B SR

Seminar on Econometrics 3 =R P SR AR ER
459002| & T HE K5 A AT

Analysis on Industrial Competitive Strategies 3 i P AL AL

R 1
459082 Managerial Accounting Systems 3 E 1 P [ i mem/

AT A R B RAE = HE R

3 50 P FTEAAEER/

459001 | 7 # AEEE

Investments 3 i P Mg i tigem
450021 | THF 2

Knowledge Management 3 £ 13 P FRALEER
459069 I FTE B

Micro Innovations and Applications 3 &# P FRALEER




K% B R = n TG S ﬁ-;F‘g f()_ta&;tﬁg/

459073 Systems Thlnkmg in Business Strategy and 3 b P PR
MManosaman &

4 m,{’,jﬁ’ﬁ Ll iy B e R AEERE/

45907 ’ . 7 i3 e

59078)’ Introduction to Systems Thinking and System 3 ® P I LB
BE SR . D

459047] _. A . % i3 P L LY
Big Data and Decision Sciences 3 Y FRAXEKSR
P BB e 21 w0 PE T BLT e e .

459055 e ) . =iz p Y
Internet of Things and Prospective Information 3 w2 FRALEER
PRA:¥ £ 378 32 L

459057 . : . £ 12 BxFIE LB
Seminar on Service Innovation 3 Y P BE GRS R
Bt is 8 A g e W1 e

2 £ i3 P BRAKELE
Rural Travel and Product Development Y BE LR
JRIA L g e gL

459010 ) . iE 12 P T
Services Science and Management 3 Y BE i ARE R
RTEE WAL B R

459056|Project and Seminar on Emerging Information and 3 E B P R g ¥
Communication Technologies
| TR S L a‘;uﬁgﬁg

450068 ¥ 7T E £ v . - % P 37
Semlnar on R&D and Innovation Co-opetition 3 Y ATRAF

I ERE AR

450072| " & % i3 T

Semlnar on Sharing Economy 3 Y P AT A S
ATE PP IR AL

459071’ 5 12 P AT
Seminar on Emerging Technology Management 3 Y ATRA T
7 E*;fi;b’:g LIS )

4590717 4 3o
Seminar on Emerging Technology Management 3 Y P AR R

# 2 ke
English Course

459066 %1 7 & = ¥ 2 s | gu| p |BEALEER/
International Business Management ~ LR
Semlnar on Co -opetitive Dynamics P LR
VORNE i »

459088| 7 . . . g3 AR
Applied Microeconometrics 3 Y P SRS
A FgAE .

459009 7 . % i3 P wANK LI
Industrial Economics 3 Y BALEER
FEcEF] - TEAAELE/

459093 . L 13 P .
Advanced Optrations Research 3 Y LR
B | s |ga| p |FEAEER/
Managriat Mathematics ~ LR
T FTEpAgLm

459090[*~ F F = 3 |gp| p |FEAAESR/
Investment Management LR
%fﬁt“ﬁ%ﬁﬁg_ﬁ’—_ 3 F 0 P TEAAEER/
Advanced Financial Management ~ LR

(2) .k £]#7 %= (Tourism Innovation Division)
IR AR L AL W4 e

459037 . . 3 12 P ;‘ % Fd /\L\ ]
Seminar on Global Tourism Trends 3 = PR GRS R
BovA e B2 e

459077 . T i3 p W 3z s
Flavor Substances and Coffee Preparation 3 w2 BE L8
EREN F A RN

459079 ' : z p P
Food Culture and Creative Food & Beverage 3 = BE *
FEBRFEY

459025| &+ ¥ T A % P LR
Business Case Study 3 Y BE LGB
AP - gl | ,

459084~ 'F e + ) 13 BhFIE L@
Life Aesthetics and Experience Economy 3 = i BE S LEER




rk £ %54 2 I )
459074 iro%rja if;r:ganjgoffee Roasting £ A LECR
s e
459010 gif;if Sl?iei(;; and Management & BLE (AR ER
+ PIREE B oy 12 ,
459080 Bift gz\t;ﬁdécipstl;)rfeﬁelationship Management E 1 BAE CLELE
ENE S e S
459050 irﬁiﬁéiﬁAgﬁiéﬁRurm Tourism &1 PLE (AR ER
2p2le ¥ L33 A3 i
459032 DerigNr; ;h?ﬁf{nrg:nd?Product Development & PR LECH
> LA B ok aE B
459029 Del/eﬁjp;gr;n—z‘n;ﬁcd):c Ciltiral Creative and Tourism &2 BELECR
H 3 S 2h * PE
459085 Sﬁde;irfa:i}‘r:%Apjiiition of E-Commerce &1 BE 2 HER
3z 3 e 8 B 4 ;’:f 4 <
Trﬁﬁ F:r(f;uftgf\jejlgpment and Innovation & BE 2 HER
e 48 sz AL 82X BE R 2.
?;:ijér oﬁt?eiﬁfssies of Tourism and Hospitality E 1 B AL ELRE
geﬁlfaﬁ)iﬁgij)f Restaurant and Beverage Trends £ BLE (AR ER
RO A ek & s Bl AT
Hotels a}nd B&B Product Development and 0 BAEILELRE
A A Aa(P)AE A L op




