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2016 National Chi Nan University DOCTORAL CURRICULUM for the
Ph.D. Program in Strategy and Development of Emerging Industries

4 (105 )& & B ~ & 374 i * Effective for students admitted in Fall, 2016

BHREEFL I B FLH B 1I7TE AL »E3 18 & 4 - Doctoral program requirements: a minimum
of 35 required credits, including 17 credits in required courses and 18 credits in elective courses.
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459034 . : 3 & iy -t
Seminar on Strategic Theory '
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459004 Advanced Organization Theory 3 “ -
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Marketing Theory and Research | -
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Research Methods and Quantitative Analyses |
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Analyses of International Economics Trends ”
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Paper Writing for International Journals s
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Trend Analysis on Global Emerging Industries ' -
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Services Science and Management
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Seminar on Product Development ~
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Seminar on Global Tourism Trends | -
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459003 Advanced Research Methods 3 “u -
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Business Case Study N
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Seminar on Product Development ~
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Seminars on Organizational Behavior K
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International Strategic Management K
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59040 Co-opetitive Dynamics and Platform Strategy K
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Seminar on Big Data Marketing P
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International Financial Management =P
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Semlnar on Econometrics -
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Semlnar on Emerging Technology Management >
ﬂ f”' - /Eﬂ 7L l%q ”}
Consumer Behavior Research -
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Seminar on Corporate Finance =P
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459035( =~ & ) . . iE 12
Semlnar on Industrial Economics =
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459021 F = % 13
Knowledge Management ®
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459005~ . . . £ 12
Seminar on Industrial Innovation e
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459031 . ’ _ 12
Innovation of Internet and service industry el
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Seminar on Tourism Industry Policy ”
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459027 . ! . . : Z 13
Seminar on Cultural Creative Industries Policy !
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459029 . . iF 12
Development of Cultural Creative and Tourism ®!
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Quality Agriculture and Rural Tourism R
Venture Capital Theory and Practice ”
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459038 . . . % 13
Seminar on Tourism Innovation ®
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4590397 . . £ i3
Seminar on Brands and Marketing K
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Seminar on Life Aesthetics ~
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Seminar on Tourism Economics ~
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Patent Lavout and Intellectual Property Rights R
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Design Thinking and Product Development
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Mobile Commerce and Smart Tourism it s
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The Top Design of Capital and Business Model -
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B&B and Pensions T
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